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Abstract

The objectives of this research were: 1) to study condition and trade learning
center’s management methods of Nakhonratchasima Vocational College 2) to create
trade learning center management’s model to promote the learners’ competencies
as entrepreneurs at Nakhonratchasima Vocational College 3) to apply trade learning
center management’s model to promote the learners’ competencies at Nakhon
ratchasima Vocational College 4) to evaluate the efficacy of the trade learning center
management model. The sample groups were the 110 administrators and teachers, 7
experts focus group and assessing the suitability and feasibility of the model by 5
experts, obtained by selecting a specific purposive sampling. Tools that was
questionnaire and the analysis of the information by the percentage, the average,
standard deviation, and the analysis of the content.

The research results were as follows : 1) Trade Leamning Center (TLC) had the
overall average output in the middle level. Thus, there were methods to manage the trade
learning center components were setting target goals to promote the learners’
competencies, applying the supported process to the learners’ competencies, cooperating
with establishments to support the learners’” competencies and monitoring and evaluating
learners’ competencies. 2) The created model had 5 components: 2.1) Trade Learning
Center Committee 2.2) Network participation activities 2.3) Resource Management 2.4)
Learning management for leamers. 2.5) Supervision, monitoring, and evaluation. 3) Results
of the experiment after using the trade learning center (TLC) showed that 1) the participants’
satisfaction rating under the experimental model was at its highest level. 2) The knowledge
and understanding of the participants under the experimental model were also at their
highest level after the assessment. 4) The results of the evaluation of the use of the Trade

Learning Center (TLC) found that 4.1) Results of the study on the learners’ competencies



according to Vocational Education Standards showed competencies in Knowledge, skills,
and applications in Morality, Ethics, and manifested Desirable Characteristics. Number of
students who passed the assessment at percentage 91.00% 4.2) The number of leamers
that achieved remarkable results after using the Trade Leaming Center (TLC) at percentage
100% 4.3) Learners' satisfaction rating towards the trade learning center (TLC), showed the
overall average at the highest level. 4.4) The number of establishments that cooperated
after using the trade learning center (TLC) increased to 10 companies.

Keywords : Model, Learner competencies, Trade leamning center, Entrepreneurs



